HIGHLIGHTS

The vegetables a home-maker serves depend largely on taste,
not nutrition, according to a nationwide sample survey.  A
vegetable may be high in vitamins and minerals and easy to prepare,
but unless the homemaker and other household members like its
taste, it is not likely to appear very often on the family dinner
table.

Corn and white potatoes were particularly liked by about
three-quarters of the adult members of the sampled households and
by about three-quarters of the younger members (ages 2-19).
Tomatoes were well liked also by about 80 percent of the adults
and by about two-thirds of the younger family members.  Asparagus,
Brussels sprouts, eggplant, and turnips were cited most often as
being particularly disliked by the younger members of the house-
hold.  Eggplant s okra , and turnips were viewed with similar
disfavor by the adults surveyed.

The positive attributes that homemakers associated more with
fresh vegetables than with either canned or frozen forms related
to taste , vitamin and mineral content, appetizing appearance at
mealtime, versatility in use, appealing color, availability in
stores (when in season), good quality, and good texture.  Ease of
storage, ease of preparation, keeping well before cooking, a good
value for the money, and low cost per serving were favorable
attributes that homemakers associated more with canned vegetables
than with either fresh or frozen vegetables.  Lack of waste was
the favorable attribute that was cited more often for frozen
vegetables than for any other form.

Calories per serving and the date after which a product is
not to be sold were items cited by a large number of respondents
as being desirable, but not usually shown, on labels of canned
and frozen vegetables.

Over three-quarters of the homemakers reported serving tomato
juice and purchasing canned tomatoes (whole or stewed) in the 12-
month period prior to interviewing.  Most of them felt that the
tomato juice presently on the market was "ideal" with respect to
form, vitamin content , appearance, and calorie content.  The
reason for purchasing canned rather than fresh tomatoes (for
slightly more than half the respondents who purchased this product)
was convenience.  Of those homemakers who did not.report purchas-
ing canned tomatoes, about half said they can or freeze their own
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